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BUSINESS BRIEFS 
 
 
 
Cutting Edge Sporting Goods Ribbon Cutting 
Owners Tom & Karen Stricker held a Grand 
Opening for their new business  located on East 
Main Street. The store offers an indoor archery 
tunnel, bow hunting , archery, cross bow, and 
muzzle-loading supplies as well as live bait.   
Open 7 Days a week. 
Cutting Edge Sporting Goods 
213 E. Main Street, Greensburg 
812-560-4208 
 
 
 
 
 
 
 
RE/MAX Tower Ribbon Cutting 
Broker/Owner Shelley Hadler  held a Ribbon 
Cutting and Open House on Thursday, August 
6th to celebrate the grand opening of RE/MAX 
Tower, which opened its offices in downtown 
Greensburg just off the square on South Broad-
way. 
RE/MAX Tower 
107 S Broadway, Greensburg 
(812) 662-7878 
www.gototower.com 
 

 
 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 

Bring IT Home Indiana- Decatur County  
 
Lt. Governor Becky Skillman helped launch a new 
broadband technology learning initiative called 
"Bring IT Home Indiana- Decatur County." 
Bring IT Home Indiana- Decatur County is the sec-
ond of three Hoosier communities to launch pilot 
projects based on program elements developed by the 
global not-for-profit One Economy Corporation and 
the Indiana Office of Community and Rural Affairs. 
"To meet the challenges of today's competitive busi-
ness and learning environment, it's essential for rural 
communities to use broadband technology," said Lt. 
Governor Skillman. "This innovative program will 
serve as an economic driver for the county." 
Each of the pilot programs features Digital Connec-
tors, a program in which local youth serve as technol-
ogy ambassadors to help their hometowns adopt a 
culture of technology and digital information use. In 
addition to the Digital Connectors program, Decatur 
County’s Bring IT Home program also features a 
public Wi-Fi Hotspot and computer center located at 
New Point Community Center which was also de-
buted at the event. 
The program is made possible through the collabora-
tive efforts of several local organizations, including 
the Economic Development Corporation of Greens-
burg/Decatur County, Enhanced Telecommunica-
tions Corporation, the Indiana Office of Community 
and Rural Affairs, One Economy Corporation, 
EcO15 and the Decatur Co. Community Foundation. 
The Bring IT Home program utilizes resources, pro-
gramming, and expertise that has been proven suc-
cessful in driving rural economic success through 
technology across the United States. 
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Decatur Co. Memorial Hospital 
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Indiana Bank & Trust 
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Contributed by guest columnist Angela Phebus.  Learn more ideas and strategies 
for affordable marketing at 
www.AngelaPhebus.com 
 
As the owner of a small business, you are probably the President 
of the company, the chief of technology, the director of market-
ing, the customer service manager, the facilities supervisor and 
everything else! This can be incredibly excited (and incredibly 
overwhelming)! My passion is for helping small business owners, 
home-based business owners and other entrepreneurs learn how 
to effectively increase sales and profits for their companies on 
even the smallest budget. 
 
Here are ten strategies that will get you on the path to more sales 
and more revenue without breaking the bank! 
 

(1) Open your mind to the idea of cooperative marketing; you 
will achieve more working together with other business owners 
than you will achieve on your own. Learn about strategies for 
cooperative marketing that will reduce expenses and increase 
results for everyone.  For example, exchange coupons with other 
businesses. Or create gift certificates that your partners can give 
to their customers that will drive them to your business. 
 

(2) If you’re using your cell phone as your primary business num-
ber, check into Google Voice and see how they can help you an-
swer and route calls free (this is especially helpful for businesses 
that have 2 primary people answering the phones all the times 
such a husband/wife team...you can create a unique number for 
your office and have both your cell phones ring when the line is 
called. Visit www.Google.com/voice 
 

(3) If you offer a percent off, an odd or strange amount (such as 
23.5% discount) always gets a better response rate that 25%. 
Why? I don’t know, but it does. 
 

(4)  When you are trying to sell to a new customer, some people 

say ‘yes’ and some people say ‘no’. Others think “hmmm…
maybe but I’m not sure’. Give the people who are not sure a way 
to get more information (an example is using a ‘toll free informa-
tion hotline’ so the customer can hear more about the offer, prod-
uct or service).  You can get free services at 
www.FreeConferenceCall.com 
 

(5) Consider setting up an online radio show. You can do this 
through www.BlogTalkRadio.com 
 

(6) Sign up and ensure you are listed in free online business di-
rectories.  Three of the most visited are 
http://listings.local.yahoo.com/,  www.google.com/local/add and  
http://www.superpages.com/ (go to the bottom and click on 'add a 
business').  Over 50% of people today use the internet as an 
“online yellow pages”. Listing yourself here ensures that custom-
ers can find you (and it’s free). You can find more by doing a 
search for “free yellow pages” or “free business directory” 
 

(7) Ask every customer who walks in your store or visits your 
website to join your mailing list. 
 

(8) Use free fax service to cut your costs at www.FaxZero.com or 
www.jConnect.com 
 

(9) If you don’t have a website, set one up right away. It doesn’t 
have to be expensive. Visit www.GoDaddy.com and buy a do-
main name (these usually cost anywhere from 89cents to $10.98). 
Once you have purchased your domain name, click the button 
that says “Free Products” and use your free “WebsiteTonight” 
account to get started. 
 

(10) Always remember that you can do more later. You may only 
be able to afford five dollars a month for a website right now; 
fine, you can afford more later. Work with what you have and 
what is best for you at this time. When times, change, your op-
tions will change and you can make different choices. 
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Thursday, November 12th, 2009 
5pm to 8:30 pm 
Knights of Columbus Hall 
 
Tickets: $20 per person 
(purchase 8 tickets and receive a reserved table.) 
 
Bill Whyte's unique presentation of funny and 
twisted songs makes him a favorite everywhere 
he entertains. Whether he's picking on pseudo 
celebrities in his song "Celebutard" or Washing-
ton D.C. politics in “The Dipstick Song” he always leaves the crowd 
laughing.   

Bill's other career is that of a morning radio guy.  Bill has been a morn-
ing guy in Cincinnati and has also been on the air doing morning shows 
in Milwaukee, Indianapolis and Nashville and has won numerous broad-
cast awards including the CMA Award for Best Large Market Person-
ality. 
 
Bill is also a serious songwriter and has written with hit writers and art-
ists like Keith Anderson, Billy Dean, Linda Davis, Craig Morgan and 
others and his work has been recorded by Cledus T. Judd, Linda Davis, 
Sli Dawg and The Redneck Ramblers, Brent Burns and more. 
 
His current comedy CD is titled "Off The Wall" and was recorded "live" 
at the Bluebird Café in Nashville.  On stage Bill has worked with Jeff 
Dunham, Heywood Banks, and Larry The Cable Guy, Crystal Gayle, Lit-
tle Big Town, Linda Davis, Brent Rowan, and Gary Morris to name a 
few. His current projects include co-writing  a movie script about his first 
experience in small market radio.  

 
Echoes from the past can be heard as a Native American plays his flute. 
In the background the buffalo roam the fields and the black bears take a 
swim. As the music from the Bembe band fills the air, the llamas and the 
capuchin monkey stir. Experience all of this and more at the World Spot-
light Program at the Stapp’s Circle S Ranch on Saturday, October 10th 
from 11am-7pm. 
 
This will be the second year for the Arts & Cultural Council to bring a 
free event to the community that focuses on cultural diversity. The pro-
gram is entitled “World Spotlight – The Americas” and will feature the 
animals and the sights and sounds of North, Central and South America. 
Some of the events scheduled include: animal tours, storytelling near the 
wolves, face painting, a Native American performer, pictures with the 
animals, a Central/South American band, and more! Gates will open at 
11am with performances scheduled throughout the day starting at 
11:30am and ending at 5pm. The event will be held rain or shine. 
 
This year the ACCDC is working with the Rural Alliance of the Arts, 
based in Batesville, to bring this exciting event to both communities.  
Admission is typically $10/adult and $4/child but will be free to the pub-
lic thanks to funding by both groups. Donations will be accepted. 
 
Stapp’s Circle S Ranch is located off of Highway 46 between New Point 
and Greensburg. For a map or more information about the ranch you can 
go to their website at www.stappscirclesranch.com. For more informa-
tion about the World Spotlight event or to be a volunteer contact Deanna 
Burkart at the Arts & Cultural Council of Decatur County (812)663-8600 
or by e-mail at accdc03@yahoo.com. 
 

Comedy Singer Bill Whyte to Highlight 
Chamber Annual Meeting 

Check This Out! 
By Andrea Ingmire 

Greensburg-Decatur County Library 
 

Peaks and Valleys: Making Good and Bad Times Work 
for You – At Work and in Life. 

By: Spencer Johnson, M.D. 
 

Spencer Johnson, M.D. has authored a number of self-help 
and business books over the past 20 years.  He is best known 
for the books, “Who Moved my Cheese” and "Yes" or "No": 
The Guide to Better Decisions.”  In his latest book, “Peaks 
and Valleys” Johnson uses motivational storytelling to share 
his philosophy on dealing with good and bad times in life.  
This modest book lays out the secret to happy living (and 
good business) in a conversational tone.  The book reads like 
a good fairy tale.   
The story follows a young man who is unhappy in his valley.  
After venturing to the top of a nearby peak he meets a wise 
old man who coaches him through the theory of peaks and 
valleys.  During these discussions the young man learns to: 
manage good and bad times by making reality a friend; get out 
of a valley sooner by finding and using the good hidden in a 
bad time; stay on a peak longer by appreciating and managing 
good times wisely; get to the next peak by following a sensi-
ble vision; and help others by sharing this philosophy with 
them. 
This book reminds readers that everyone’s life has peaks and 
valleys.  It encourages readers to take responsibility for their 
situations and provides inspiration in these difficult times.    

 

Tuesday, October 6, 2009 8:00am to 3:45pm 
First Baptist Church 
 

Just $20 per person! 
812.663.2832 

 www.greensburgchamber.com 
 
 

A “Fun”raiser to benefit a local charity in the community while also helping to promote our 
local merchants. Put together a team or we can match you up. Enjoy a continental breakfast 
before heading out to shop the front nine. Then back to the “club house” for lunch and an 
entertaining presentation all about the beautiful hand-embellished show-wear created by 
Show Grace Designs. The afternoon will be spent shopping the back nine followed by des-
sert and prizes and the awarding of this year’s donation to a local charity. 
 
In 2008, 50 shoppers helped make a $6,000 impact on our community. Why not be part of 
this year’s exciting event. Your entry fee includes breakfast, Lunch, afternoon snack, fun 
goodie bag and lots of chances to win great prizes throughout the day. 
 
Sponsorship Opportunities are Also Available: 
 
$100 Event Sponsor—Recognition at the clubhouse, logo on the scorecard and 2 shopper 
entries. 
 
$25 Hole Sponsor—For area businesses who would like to have their store featured on the 
scorecard encouraging Shoppers to choose your location as one of their 18 stops! 
 
 
Entry Forms are available at the chamber office and on the info/forms page of our website.  

 
 

Third Annual Shopping Scramble A “Wild” Celebration of  
Cultural Diversity 


